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From Fiesta to F-Series, Consumers See Growing Value in
Ford’s Fuel-Efficient Lineup; U.S. March Sales Up 19 Percent

o Ford’s March sales totaled 212,777, up 19 percent versus a year ago
o Fiesta sets U.S. record as monthly sales reach 9,787, up 56 percent versus February

e Fusion and Escape also set monthly sales records, up 21 percent and 25 percent,
respectively, versus a year ago

o Explorer sales up 111 percent year over year

o F-Series sales up 25 percent; new V6 engines account for 37 percent of 2011 F-150 retail
sales

DEARBORN, Mich., April 1, 2011 — Consumer demand for Ford’s fuel-efficient vehicles
continues to grow as March sales increased 19 percent versus a year ago. Year-to-date, Ford
sales totaled 496,720, up 16 percent.

“With gasoline prices eclipsing $3.50 a gallon, consumers are placing a high priority on fuel
efficiency in every size and kind of vehicle,” said Ken Czubay, Ford vice president, U.S.
Marketing, Sales and Service. “Customers are rewarding Ford for our investment in new
products as well as more efficient engines and transmissions, which save them money at the
pump whether they drive Fiestas or F-Series trucks.”

Ford offers 12 vehicles that lead their sales segments in fuel economy, including four vehicles
with EPA certified 40 mpg or higher fuel economy ratings — a claim no other full-line automaker
can match.

Cars

Ford’s new Fiesta set a record in March as monthly sales reached 9,787, up 56 percent from
February. Fiesta’s retail share of its segment has increased every month since it was introduced
last summer, and Los Angeles continues to be the No. 1 sales region for Fiesta.

Fusion also set a new record with sales of 27,566, up 21 percent versus a year ago.

The Ford Mustang (up 47 percent) and Lincoln MKZ (up 28 percent) also posted higher sales
than a year ago. Sales of the MKZ Hybrid reached a record 615, accounting for 20 percent of
MKZ retail sales.

Total Focus sales were lower than a year ago (down 12 percent) as the all-new model is just
starting to arrive at Ford dealers, but the nameplate’s retail sales were up 16 percent.

Utilities

Sales of Ford’s utility vehicles were paced by the all-new Ford Explorer, which had its best sales
month since June 2007. Explorer sales totaled 12,482, up 111 percent, making the new
Explorer Ford’s fastest-turning vehicle in the showroom for a third straight month.
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Explorer’s class-leading EPA estimated highway fuel economy of 25 mpg is attracting owners of
other makes. Its current conquest rate is 43 percent.

The Escape set a new March sales record — and its second best month overall — with sales of
23,975, up 25 percent versus a year ago. Sales of the new Ford Edge (up 21 percent) and
Lincoln MKX (up 12 percent) also were higher as were sales of the Ford Expedition (up 40
percent) and Lincoln Navigator (up 10 percent).

Trucks

Strong sales to commercial fleet customers as well as higher sales to retail customers powered
Ford truck sales growth in March. Sales of Ford’s F-Series truck totaled 53,272, up 25 percent
versus a year ago.

In January, Ford launched the 2011 F-150 with four all-new powertrains including two V6s — a
3.7-liter and a 3.5-liter EcoBoost. In March, V6-equipped F150s accounted for 37 percent of all
2011 F-150 retail sales.

“The No. 1 unmet need for full-size pickup truck owners has been fuel economy,” said Doug

Scott, Truck Group marketing manager. “The good news is the 2011 Ford F-150 has best-in-
class fuel economy, best-in-class capability and power, plus more powertrain choices to suit

customers’ different needs.”

Ford’s commercial vehicles also posted strong year-to-year increases. Econoline sales totaled
11,827 (up 13 percent) and Transit Connect sales were 2,690 (up 47 percent).

Sales Summary

In March, total sales were 212,777, up 19 percent. Retail sales were up 14 percent and fleet
sales were up 29 percent (commercial was up 50 percent, government was up 33 percent and
daily rental was up 13 percent).

In the first quarter, total sales were 496,720, up 16 percent. Retail sales were up 20 percent and
fleet sales were up 8 percent (commercial was up 34 percent, government was up 11 percent,
and daily rental was down 8 percent).

Two independent market research studies cited the growing strength of the Ford brand in
March. Ford was named the most considered auto brand among new-car shoppers in Kelley
Blue Books’ Market Intelligence Brand Watch study, and Ford was named top full-line
automotive brand in the 2011 Harris Poll EquiTrend study.

“Our newest products are helping Ford to connect with customers beyond our traditional
geographic areas of strength,” said Czubay. “In the first quarter, our largest retail sales
increases were on the west coast and in the northeast with major contributions from the Fiesta
and Edge. We believe the new Focus and Explorer will help us to achieve further growth in
these and other key markets as even more customers look for fuel-efficient, high-quality
vehicles with technology they truly value.”
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Note: The sales data included in this release and the accompanying tables are based largely on
data reported by dealers representing their sales to retail and fleet customers.

About Ford Motor Company

Ford Motor Company, a global automotive industry leader based in Dearborn, Mich.,
manufactures or distributes automobiles across six continents. With about 164,000 employees
and about 70 plants worldwide, the company’s automotive brands include Ford and Lincoln. The
company provides financial services through Ford Motor Credit Company. For more information
regarding Ford’s products, please visit www.ford.com.

Contact: George Pipas
313.323.9216
gpipas@ford.com
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FORD MOTOR COMPANY MARCH 2011 U.S. SALES

SALES BY BRAND
Ford
Lincoln
Mercury
Total Vehicles

SALES BY TYPE
Cars
Utilities
Trucks
Total Vehicles

FORD BRAND
Fiesta

Focus

Fusion

Taurus
Mustang
Crown Victoria

Ford Cars

Escape

Edge

Flex

Taurus X

Explorer

Expedition
Ford Utilities

F-Series
Ranger
Econoline/Club Wagon
Transit Connect
Low Cab Forward
Heavy Trucks

Ford Trucks

Ford Brand

March %
2011 2010 Change
204,276 159,367 28.2
8,501 8,693 2.2
0 10,486 -100.0
212,777 178,546 19.2
80,255 71,015 13.0
58,418 47,908 21.9
74,104 59,623 24.3
212,777 178,546 19.2
9,787 0 NA
17,178 19,500 -11.9
27,566 22,773 21.0
5,954 7,001 -15.0
8,557 5,829 46.8
6,176 3,223 91.6
75,218 58,326 29.0
23,975 19,182 25.0
12,388 10,254 20.8
2,468 3,468 -28.8
0 11  -100.0
12,482 5907 111.3
3,641 2,596 40.3
54,954 41,418 32.7
53,272 42,514 25.3
5,833 4,445 31.2
11,827 10,470 13.0
2,690 1,836 46.5
0 51 -100.0
482 307 57.0
74,104 59,623 24.3
204,276 159,367 28.2

Year-To-Date

%

2011 2010 Change
476,465 382,762 24.5
20,007 22,410 -10.7
248 23,424  -98.9
496,720 428,596 15.9
178,544 165,306 8.0
141,433 118,100 19.8
176,743 145,190 21.7
496,720 428,596 15.9
20,327 0 NA
37,071 43,597 -15.0
65,023 51,411 26.5
14,470 17,128 -15.5
15,419 15,691 -1.7
14,620 8,871 64.8
166,930 136,698 22.1
55,953 45,091 24.1
31,444 25,191 24.8
6,823 8,722 -21.8

0 12 -100.0
29,490 14,192 107.8
9,082 7,666 18.5
132,792 100,874 31.6
126,627 103,039 22.9
12,461 12,294 1.4
29,529 24,628 19.9
6,914 4,335 59.5

0 72 -100.0

1,212 822 47.4
176,743 145,190 21.7
476,465 382,762 24.5



LINCOLN BRAND
MKZ

MKS

Town Car

MKX

MKT

Navigator

Lincoln Brand

MERCURY BRAND
Milan

Grand Marquis
Sable

Mariner
Mountaineer

Mercury Brand

FORD MOTOR COMPANY MARCH 2011 U.S. SALES

March

2011

3,138
1,060
839
2,267
455
742

8,501
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%
2010 Change
2,456 27.8
1,443 -26.5
1,342 -37.5
2,032 11.6
744 -38.8
676 9.8
8,693 2.2
3,897 -100.0
3,532 -100.0
19 -100.0
2,482 -100.0
556 -100.0
10,486 -100.0

Year-To-Date

2011

6,487
2,229
2,650
5,449
1,257
1,935

20,007

248
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%

2010 Change
5,557 16.7
3,906 -42.9
3,216 -17.6
5,682 -4.1
2,106 -40.3
1,943 -04

22,410 -10.7
8,453 -100.0
7,439 -96.7

37 -100.0
6,324 -100.0
1,171 -100.0
23,424 -98.9
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